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7.78% CONVERSION RATE
FOR A B2B SAAS PRODUCT

 Higher then the industry standards, that is 3.04% in B2B Industry according to
Wordstream

https://www.wordstream.com/blog/ws/2016/02/29/google-adwords-industry-benchmarks


ABOUT 
THE BRAND

Teki Post is India’s best
logistics company that offers
an automated shipping
solution. With this, you can
ship anywhere in India and
abroad with the best courier
service and at affordable rates.



CHALLENGES

LOW
CONVERSIONS

The absence of an
optimized landing

page resulted in poor
conversion rates.

Incorrect keyword
targeting led to

wasted budget and
efforts.

No mechanism in
place to attract

and capture
leads.

Inability to
effectively track

and measure
conversions.

Lack of clear
objectives on

whether to focus
on lead generation

or brand
awareness.

INEFFICIENT
KEYWORDS

MISSING LEAD
MAGNET

TRACKING
ISSUES

UNCLEAR 
GOALS



A/B Testing multiple Ad
groups with keywords. This

helps us to optimize and
scale Campaign.

Through different ideas we
we created landing pages so

that the best one could
come out as the winner.

We majorly focused on
creating multiple search ads
with different search intents

to get a good CTR.

SURVIVAL OF
THE FITTEST

SEARCH FIRSTCOMPETITIVE INSIGHT

TEAM VARIANCE APPROACH



LANDING PAGE

Click here to see full landing page

https://www.tekipost.com/ecommerce-shipping-solution/


AD COPIES

STATICS



LET THE NUMBERS
DO THE TALKING



RESULTS

11.20% 7.78%

₹33.56 ₹431.37

CTRs Conversion rate

Average CPC Cost per Registration



THANK YOU


